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I 02-2 Sales by product
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I 02-3 Sales by channel
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| 02-4 Profitability & cost
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I 03 Company history
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Dividend & Share Buyback
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I 04 Free cash flow, capital management
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Overview

=
==

 HETHH] 5.9%, ©=27|CHE| 11.5% S7ret 14979 &, 7] At 2|0 0= 24
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Ol MUALHH| 34.4%, ME7|CHH| 44.0% %7@ 1399 £
zl\_
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1~
%
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T20M 2E SO2 GPM MALfH| &A% 3%%*?&12'—#, IHEtH| 82 SHE OPM &5

YUQAH| B2 ZTHHOl 2 24K 509, B QIMH|-E(0|HEQIN|) 54 2

(DR 4Q19 3Q20 4Q20 YoY QoQ
O = 4 141,261 134,165 149,656 5.9% 11.5%
OH = 2 7F 80,090 72,843 85,413 6.6% 17.3%
O =501 61,171 61,322 64,243 5.0% 4.8%
DHES0|2AE (%) 43.3% 45.7% 42.9% -0.4%p -2.8%p
| 50,823 51,667 50,340 -1.0% -2.6%
JEoly 10,347 9,655 13,903 34.4% 44.0%
SYOIAE (%) 7.3% 7.2% 9.3% 2.0%p 2.1%p
S71=0l9 4,937 5,607 2,758 -44.1% -50.8%
TO[YE (%) 3.5% 4.2% 1.8% -1.7%p -2.3%p




OdH gis=

X|g9E &

= - I1EY YoY 5.5% 57t

- AEH H7] U 8| E AE SA|2 Beverageware IIE A%

- 2 SENM KX, o= W JE dF TSES S)

1 =

2021H 224 EA|
- 222 X2 oiE MEAM XE, 5= A =2 62.2%
- 2210 K 2o MO =20l RfEHo| BERS A

gt - 01E Yoy 13.7% 4%

- 2H[AF A =) (58 222 E Beverageware 18 %

CFIBWE 0fE 242 AN 0fE FEI|CHE ZAgOL
HECiE 2 MEL 1021 200 Zatolof Toj £A

=2kl A2 oiE A K&, TH o= =2l 33.5%

79 ANE SA

(4 2HR) 4Q19 3Q20 4Q20 YoY QoQ

= 53,698 43,154 56,660 5.5% 31.3%
Container 11,605 11,828 12,099 43% 2.3%
Beverage 30,873 22,131 34,385 11.4% 55.4%
Cookware 4,374 3,014 3,584 -18.1% 18.9%
Appliance 2,525 2,267 3,415 35.2% 50.6%
Others 4,321 3,914 3,177 -26.5%  -18.8%
Online 29,405 24,351 35,232 19.8% 44.7%
B2B (5T 11,038 9,705 12,030 9.0% 24.0%
Home shopping 797 408 332 -583%  -185%
Wholesale 4,956 3,680 4,223 -14.8% 14.8%
Hyper, Store, Event 7,186 4,935 4,774 -33.6% -3.3%
Others 316 74 68 -78.4% -8.0%
ot= 31,641 42,141 35,984 13.7% -14.6%
Container 12,747 14,532 15,010 17.8% 3.3%
Beverage 5,951 4,223 7,491 25.9% 774%
Cookware 8,274 9,626 6,277 -241%  -34.8%
Appliance 618 9,306 3,809 516.3% -59.1%
Others 4,050 4,453 3,397 -16.1%  -237%
Online 7,465 10,309 12,045 61.4% 16.8%
B2B (5T 4,295 3,476 4,924 14.6% 41.7%
Home shopping 6,955 15,054 4,909 -294%  -67.4%
Wholesale 3,379 3,566 3,543 4.8% -0.7%
Hyper, Store, Event 9,532 9,600 10,303 8.1% 7.3%
Others 15 136 259 | 1609.9% 90.6%




Ef=, QL= HA|OF AR ME K|, Ef=F OHE 31 (YoY
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- 2210 AHE HE WED, HES 30 22+21 MY AYIHH
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- Eo | ME mix XIO|2 27| ZAH|0|] OjE AX, 7t &
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7|EfAE - | EY YoY 6.9% LA
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(R 2FR) 4Q19 3Q20 4Q20 YoY QoQ
H| £ S 25,036 16,256 24,596 -1.8% 51.3%
Container 2,397 1,778 3,438 43.4% 93.4%
Beverage 3,920 2,922 4,726 20.6% 61.7%
Cookware 3,742 1,811 3,095 -17.3% 70.9%
Appliance 11,255 5,636 9,047 -19.6% 60.5%
Others 3,722 4,109 4,291 15.3% 4.4%
Online 2,593 2,956 4,161 60.5% 40.8%
B2B (5% 11,678 4,382 6,775 -42.0% 54.6%
Home shopping - - - n/a n/a
Wholesale 565 1,026 1,105 95.7% 7.8%
Hyper, Store, Event 10,197 7,303 12,235 20.0% 67.5%
Others 4 590 320

7[EtAE 27917  26,558| 25994 | -69%  -21%
Container 20,620 17,915 17,955 -12.9% 0.2%
Beverage 4,294 2,961 2,769 -35.5% -6.5%
Cookware 769 1,587 1,410 83.2% -11.2%
Appliance 622 2,937 2,565 3127%  -12.7%
Others 1,611 1,158 1,295 -19.6% 11.9%
Online 922 1,233 1,337 45.0% 8.4%
B2B (5% 1,759 2,823 2,525 436%  -10.6%
Home shopping 459 1,065 989 115.3% -7.2%
Wholesale 2,677 1,493 2,491 -6.9% 66.9%
Hyper, Store, Event 796 1,175 1,628 104.5% 38.5%
Export 21,296 18,686 16,914 -20.6% -9.5%
Others 8 82 111
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THEME - PL

(HH2HR) 1Q19 2Q19 3Q19 4Q19 1Q20 2Q20 3Q20 4Q20 2019 2020
o= 105787 110,485 128461 141,261| 100,106 118,058 134165  149,656] 485993 501,985
5 39,566 38577 43284 53,698 31,473 40241 43154  56,660[ 175125[ 171,528
ot 27,297 29,411 30,950 31,641 31,282 34,665 42,141 35984 119,298[ 144,071

H E 13,205 13,675 15,510 25,036 11,627 15,177 16,256 24596 67,427 67,657
7|EFA 24,931 26,162 35,432 27,917 22,992 24,642 26,558 25994 114,442 100,185

7| Et 787 2,660 3,285 2,969 2,732 3,333 6,056 6,422 9,702 18,544

o =7t 58,963 61,115 72,466 80,090 53,401 66,666 72,843 85413 272,634| 278323
=501y 46,824 49,370 55,994 61,171 46,705 51,391 61,322 64,243 213,358| 223,662
=509 &E 44.3% 44.7% 43.6% 43.3% 46.7% 43.5% 45.7% 42.9% 43.9%|  446%
o ISEPFEI H| 43,181 45,458 49,580 50,823 45,912 46,814 51,667 50,340[ 189,042| 194,734
THtH| & 408% 41.1% 386% 36.0% 45.9% 39.7% 385%  336% 389%|  388%

I ol 3,643 3,912 6,414 10,347 793 4,577 9,655 13,903 24,316 28,928
AQlo|ols 34% 35% 50% 7.3% 0.8% 39% 72%"  93% 50%[  58%
EBITDA 12,913 13,734 16,028 19,208 10,018 13,692 18,688 22,819 61,884 65,217
EBITDA margin 122% 124% 125% 13.6% 710.0% 11.6% 13.9% 152%(  127%|  13.0%

7 EtE Y e &9 2,759 312 1,104 (76) 3,349 (150) (196) (3,320) 4,099 (317)
QI M|H| Xt 2 0| 9 6,402 4,224 7,518 10,272 4,142 4,427 9459° 10,583 28,415 28,611
HOIMH| & 1,898 2,019 2,786 5,335 3,652 2,028 3,852 7,825 12,038 17,358
HOolM& 29.6% 47.8% 37.1% 51.9% 88.2% 458% 40.7% 73.9% 424% 60.7%
=27|1=01¢ 4,504 2,205 4,732 4,937 490 2,399 5,607 2,758 16,377 11,253
=0|YE 43% 2.0% 37% 35% 0.5% 20% 42% 1.8% 34% 22%




Sales by product

(

WOLSl KRW mn) 1Q19 2Q19 3Q19 4Q19 1Q20 2Q20 3Q20 4Q20 2019 2020
5= (Korea) 27,297 29,411 30950  31,641| 31282 34665 42141  35984[ 119,298[ 144,071
Container 10153 12,136 13420  12747| 11,713 14207 14532  15010[  48456[ 55462
Beverageware 3,613 5,553 4,186 5,951 3,440 5,530 4,223 7,491 19303[ 20,684
Cookware 8,062 6,967 8,032 8,274 8,533 7,697 9,626 6277  31,334] 32132
Appliance 394 983 1,246 618 909 2,357 9,306 3,309 3242 16,382
Others 5,074 3,773 4,065 4,050 6,687 4,874 4,453 3397  16962| 19411
=2 (China) 39566 38577 43284  53698| 31,473 40241 43154  56660[ 1757125 171,528
Container 10666 10,758 10,809 11,605 12360 13,180 11,828 12,099 43,839 49,468
Beverageware 20,593 18228 21,067  30,873| 12945 15406 22,131 34385  90,761] 84,868
Cookware 2,478 3,238 2,812 4,374 2,119 5,327 3,014 3584 12,902 14,044
Appliance 2,218 1,511 2,035 2,525 2,139 3,396 2,267 3,415 8,289 11,215
Others 3,611 4,843 6,560 4,321 1,911 2,932 3,914 3177 19333[ 11,933
M E S (Vietnam) 13205 13,675 15510  25036| 11,627 15177 16256 2459 67427 67,657
Container 1,581 2,503 1,886 2,397 1,569 1,579 1,778 3438 8368 8365
Beverageware 1,887 2,816 3,565 3,920 2,144 2,817 2,922 4726 12189 12,610
Cookware 1,362 1,280 1,223 3,742 994 1,432 1,811 3,095 7,607 7,332
Appliance 5,473 2,789 4880 11,255 4,569 6,272 5,636 9,047  24396[ 25524
Others 2,903 4,287 3,956 3,722 2,351 3,075 4,109 4291 14867 13,827
Other markets 24931 26162 35432  27917| 22992 24642 26558  25994[ 114,442[ 100,185
Container 18880 19,388 26357 20,620 16877 18195 17,915 17,955 85245 70,942
Beverageware 3,728 3,034 5,547 4,294 3,141 1,833 2,961 2,769 16,604 10,705
Cookware 954 662 949 769 496 1,526 1,587 1,410 3,335 5,019
Appliance 193 1,230 986 622 1,108 1,813 2,937 2,565 3,031 8,423
Others 1176 1,847 1,592 1,611 1,370 1,274 1,158 1,295 6,227 5,097




Sales by channel

(STl KRW mn) 1Q19 2Q19 3Q19 4Q19 1Q20 2Q20 3Q20 4Q20 2019 2020
32 (Korea) 27,297 29,411 30,950 31,641 31,282 34,665 42,141 35984 119,298 144,071
Online 5,974 6,189 7,216 7,465 7,401 8,804 10,309 12,045  26,844[ 38,560
B2B 2,646 3,818 3,565 4,295 5,195 4,268 3,476 4,924 14,323 17,863
Store 1,810 1,394 1,555 2,366 1,620 2,603 2,116 2,999 7,125 9,338
Event 1,894 2,169 2,125 1,785 1,555 2,237 2,190 1,825 7,973 7,807
Home Shopping 7,755 6,467 7,948 6,955 8,458 7,447 15,054 4,909 29,124 35,869
Wholesale 2,739 3,611 3,742 3,379 2,245 3,581 3,566 3,543 13,472 12,935
Hyper Market 4,233 5,762 4,799 5,380 4,807 5,726 5,294 5,478 20,174 21,304
Others 0 0 0 15 0 0) 136 259 15 395
=2 (China) 39,566 38577 43,284 53,698 31,473 40,241 43,154 56,660 175125[ 171,528
Online 17,943 18,322 20,764 29,405 14,922 21,361 24,351 35232 86435 95,867
B2B 10,328 9,646 10,134 11,038 8,374 10,466 9,705 12,030 41,146] 40,575
Store 1,974 1,712 2,008 1,436 557 606 499 358 7,129 2,021
Event 1,455 1,480 1,408 1,156 825 982 1,236 1,647 5,499 4,690
Home Shopping 1,149 788 715 797 799 709 408 332 3,449 2,248
Wholesale 2,847 3,659 3,979 4,956 2,834 3,251 3,680 4,223 15,441 13,988
Hyper Market 3,647 2,631 3,902 4,594 3,045 2,727 3,200 2,769 14,774 11,741
Others 224 340 373 316 118 138 74 68 1,253 398
HIEY (Vietnam) 13,205 13,675 15,510 25,036 11,627 15,177 16,256 24596 67427 67,657
Online 1,344 1,691 1,841 2,593 1,703 2,848 2,956 4161 7469 11,668
B2B 5,095 3,867 5,096 11,678 3,371 3,548 4,382 6,775 25,735 18,076
Store 4,082 4,660 5,514 6,326 3,472 5,498 5,440 9,280 20,582 23,689
Event 454 937 39 961 501 0 0 0 2,748 501
Home Shopping 1 0 0 0 0 0 0 0 1 0
Wholesale 485 374 619 565 1,034 1,973 1,026 1,105 2,043 5,138
Hyper Market 1,744 2,120 2,027 2,909 1,547 1,311 1,863 2,955 8,800 7,675
Others 1 27 17 4 0 0 590 320 49 910
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